CANCEL
CULTURE
CENTRAL

Navigating Future
Networks: A
Comprehensive
Project Overview

Jessica Mcnair - 7473576
Joe Fry - 7192228

Latisha Stephens - 6994532
Laura Kirkland - 7524407
Miranda Webster - 7953379
Max Throughton - 7525667
Maya Cassar - 7487010
Payton Brown - 7224850




Cancel Culture Central

TABLE OF CONTENTS

1. Project Overview ......cccccceviiiiiiiiiiin i, 3
1.1. Our Challenge........cccoiiiiii e, 3
1.1.1 POISONQAS. .o 3
1.1.2 Social Utility Statement............cccii, 3
1.1.3 Topic of Emergent Future Networks................ 3
1.2. Project and Achievements So Far....................... 4
2. How the Project Functions..........c.cccceeeiiiiniiiinnnnn, 5
2.1. Use of Your Digital Artefact.......ccooeoiiii, 5
2.2. ProducCtion.......ccocoiiii 5
2.3. Media TouChpointS......cccooeiiii 6
3. Results and Future..........coociiiiiiiiniinnnen, 7
3.1 Overall Results and Impact..........ccoecviviiiiin, 7
3.1.1 Social utility successes and challenges.............
3.1.2 Useful data points on social utility and
SUSEAINADILITY oo
3.1.3 Problems discovered and unaddressed.............
3.2. Project Sustainability.........cccooiii, 9
4. CONCLUSION.....ciiiiiiiii i s

Page 02


https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.jp4a3rihorqz
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.qu0v2eqm1sj5
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.jl40ins77dfb
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.q88z7mhtkehw
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.5d7f0qcy7erp
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.5d7f0qcy7erp
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.alnt1c6bci4t
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.6k1cg3y5b7df
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.mwxu5de02198
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.mwxu5de02198
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.yhpfner2soc4
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.lph6sjntbcxe
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.19rh95c5iasx
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.bn23up68yf11
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.6nkxnwhxokhw
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.vjmpy3sw7zey
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.vjmpy3sw7zey
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.vjmpy3sw7zey
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.lph6sjntbcxe
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.jxxwa9cf11cn
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.k8rzpfbb6i9j
https://docs.google.com/document/d/1of799ItQaj5QJkx63JG4fpO_c0lM7TxaRQrYAZakN1s/edit#heading=h.ipsaa08h266y

Cancel Culture Central

PROJECT OVERVIEW

1.1 Our Challenge

1.1.1 Personas

A key foundation in beginning our ‘Cancel Culture' project was
ideating which persona we planned to target as our audience. We
decided that our audience persona would be people of all ages,
who interact with social media on a regular basis.

1.1.2 Social Utility Statement

Our project's social utility was to spread awareness of the extent
social media impacts our opinions, as well as how social media can
exacerbate and exaggerate culture. Our project focuses on mob
mentality in society and aims to address the emerging issue of Al
in the world of media.

1.1.3 Topic of Emergent Future Networks

The concepts of anticipatory spaces and online tribes coincides
with our topic of cancel culture. This shaped our thinking as we
evolved our project direction with our Instagram page.
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PROJECT OVERVIEW

1.2. Project and
Achievements So Far

This project aims to delve deeper into
the theory and practice of cancel
culture by exploring the context,
history, issues and potential of this
phenomenon. The Instagram page and
online website has allowed us to have
a wide reach of potential personas.
Furthermore, by utilising Al to address
this issue, we could look into the
phenomenon of cancel culture
through a different lens. Whilst we
believe our project has provided a
unique and deeper perspective into
cancel culture, our Instagram has
achieved hundreds of views, but only
a fraction of followers. Our website
has also garnered lots of visits.
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HOW THE PROJECT

FUNCTIONS

2.1. Use of Your Digital
Artefact

Our audience uses our project
to keep up to date on recent
celebrities and influencers who
have been cancelled in the
media. People can also use our &
project to voice their own
opinions about celebrities who
have been cancelled. This
aspect of our project was .
successful, as we wanted to v el
showcase how social media spreads gossip and ultimately amplifies cancel
culture. However, we decided to evolve our digital artefact to highlight that
cancel culture has been prevalent in society before the development of
digital media. We began creating posts that explain this concept through
historical examples of cancel culture. This will allow our audience to learn
more about a notion they participate in nearly every day.

2.2. Production

Our production process involved creating specific campaign objectives
which enabled us to make defined objectives for this project. Our main goal
for this project was to understand the ways social media specifically
impacts cancel culture. To do this we all contributed to content creation
and created posts for Instagram which would resonate with our audience.
We also planned how often we should post our content and utilised our
media management skills to post multiple times a week. During the
semester, when we were questioning our production goals, we minimised
our postage to ensure we were only posting what is actually relevant. This
was to avoid posting meaningless information and enabled us time to re-
evaluate our plan.
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HOW THE PROJECT e SSRGS -
FUNCTIONS o o

Uncovering the Truth Behind Calebrity Contraversies 20
Check out our NEW merch @83
& ixsite.

2.3 Media Touchpoints

Our primary media touchpoints for : _
audience engagement are Instagram CANCEL CULTURE™
and our website. Our overarching 7iﬁl_ﬂi!jlliﬁriiISIﬂnf
communication strategy is centred on ;
igniting open conversations about
cancel culture, with a focus on
fostering balanced discussions and
exploring the boundaries of public
shaming.

Our website features a dedicated forum for participants to engage in these
conversations and offers exclusive designs for download or purchase as
part of our merchandise collection. On Instagram, we've optimised our
content with strategic hashtags, compelling visuals, and thought-provoking
captions. Our posts cover real and fictitious celebrity cancellations, aiming
to challenge online information perceptions.

While our Instagram has maintained its core features, we have also recently
ventured into the historical side of cancel culture, looking into the origins,
providing our audience with a deeper understanding of this contemporary
phenomenon.

- - e e - -

Cancel
Culture

Central
Where culture meets consequence
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RESULTS AND
FUTURE

3.1 Overall Results
and Impact

research.

Last 30 Days Sep 22 -0ct21

Accounts reached

Impressions 1,100

o2  Currently unavailable due to a lack of data needed to
2, _
~ provide a value.

Profile Activity @&

3.1.1 Social utility successes and challenges

Our concluding results showed we haven't gained the traction we hoped
for the social utility of our project. Although, we gained some insight
through comments on our Instagram page regarding our fake, Al-
generated posts, showing that people do believe things without further

Followers

Last 30 Days v

31

Followers

3.1.2 Useful data points on social
utility and sustainability

Our Instagram page has a total of 31
followers. Looking at our Instagram
statistics, we reached a lot of people
but gained minimal engagement.

Page 07



Oddball Imaging Studio

3.2. Project

Sustainability

Our project presents itself as
sustainable with the potential to
continue limitlessly as Cancel Culture
becomes more and more prevalent in
our modern society. The project is
also sustainable through our chat
forums, comment sections and free
downloadable designs.

3.1.3 Problems Our Forum
discovered and Cancel Culture

unaddressed
Central

We've found that the lack of
engagement most llkel.y occurred A free space to chancel whoever you wish!
from the lack of consistency of our

posting, but also without money to
boost engagement it was difficult to _

gain traction.

Download Designs

To make our project sustainable we have decided to have our merch

designs free to download so you can create your own work!

DOWNLOAD
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Overall, our project served as a
successful demonstration regarding
Al's ability to fabricate and
therefore, worsen cancel culture.
The interest and reaction to our
Instagram page established our
project’s social utility and
sustainability, indicating successful
results, however, there is room for
improvement.
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